
A climate-neutral 
economy is the 

only way



About BCSDH

The Business Council for Sustainable Development in Hungary (BCSDH) is the 
national partner organization of the World Business Council for Sustainable 
Development (WBCSD). The organization is a community of forward-thinking 
business leaders of companies. The BCSDH’s aim is to mobilize the business 
sector to create an economically, socially and environmentally sustainable future, 
for which we seek to identify constructive business solutions, and to encourage 
collaborative action.
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Members of the Business Council for Sustainable Development in Hungary Status
September 15, 2021

Can the corporate sector influence negative social  
and environmental trends in a positive way? 

We believe the answer is YES!
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Vision 2050: Time to Transform

The world is facing three critical challenges: a climate emergency, loss of natural diversity, and growing social inequality. 
The COVID-19 pandemic has shown that these challenges are closely interconnected and our systems are not prepared for 
such shocks. As global risks increase, more and more companies and business leaders are supporting the bold and urgent 
transformation agenda that has been developed by the World Business Council for Sustainable Development (WBCSD).

Vision 2050: Time to Transform sets out a shared vision of a world in which more than nine billion people can live well within 
planetary boundaries by 2050. Achieving this vision will require major transformation. Business must focus its actions on the 
areas	where	it	can	most	effectively	lead	a	system-wide	transformation.	

Vision 2050: Time to Transform outlines how systems will transform, sets out a new framework, and provides the direction 
for businesses to take action over the next decade. At the heart of this framework there are nine transformation pathways 
– pathways that can be taken by businesses – covering the areas of business activity that are essential to society: energy; 
transport	and	mobility;	living	spaces;	products	and	materials;	financial	products	and	services;	connectivity;	health	and	well-
being; water and sanitation; and food.

The vision and transformation pathways are aligned with the UN Sustainable Development Goals (SDGs), as well as with the 
goals of the Paris Agreement.

Going beyond business as usual is essential for 
accelerating the transformation. Business leaders need 
to adopt three mindset shifts or need to shift their 
mindsets in 3 areas: developing a form of capitalism that 
rewards true value creation; focusing on building long-
term resilience; and engaging in a regenerative approach 
– i.e going beyond only avoiding doing more harm.

Business can take a leading role, but it must work 
with academics, regulators and investors, developers 
and consumers to promote a system transformation 
together. This collaboration at unprecedented levels 
is the only way to deliver the rapid change needed to 
ensure that all people can live well within planetary 
boundaries by 2050.

TIME TO
VISION  2050
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Executive Summary

Climate change is not a phenomenon of the future: we are 
already	 increasingly	experiencing	 its	effects	 in	the	form	of	
heat waves and droughts, torrential rain, and even severe 
windstorms. Global average temperatures are already 1.2°C 
above the pre-industrial level.

A substantial acceleration of ambition and action is needed 
to meet the Paris Agreement targets. Current national 
commitments	 remain	 insufficient	 to	 meet	 the	 latter	 climate	
targets and would lead to a temperature rise of at least 3°C by 
the end of the century. The net zero emission targets recently 
announced by the individual countries could reduce this by only 
about 0.5°C, provided that short-term national commitments 
and accompanying policies are aligned with net zero targets.

The greenhouse gas emissions over the past century have 
made it a foregone conclusion that the planet will face 
significant	warming,	regardless	of	successes	at	mitigation.	
Thus, in addition to mitigation and prevention, it is just as 
important to focus on and invest in adaptation. Investing 
in early warning systems, resilient infrastructure, and risk-
sharing	 through	 financial	 markets,	 as	 well	 as	 enhancing	
social safety nets, can limit the impact of weather-related 
shocks and help the economy recover faster.

This year is the year of action. Countries must commit to net 
zero emissions by 2050. Ahead of the COP26 in Glasgow, 
governments will have to submit much more ambitious 
national climate plans, targeting a combined 45% reduction 
in global emissions by 2030 compared to 2010 levels, which 
will still fall short of the 55% reduction target by 2030 set out 
in the EU Green Deal.

Companies must do the same if they want to protect 
people, themselves, and the economy from the catastrophic 

consequences of climate change. No longer can ‘low-
carbon’ be the sole objective: climate neutrality must be 
achieved urgently through with new technological solutions 
and rapid changes in consumption patterns at all levels.

Committed leaders and changemakers are vital to making 
sustainable economic activity more strategic, putting 
climate-change-related risks and opportunities into focus, 
setting targets for reducing carbon emissions, taking 
concrete action and steps to achieve them, and continuously 
measuring and monitoring achievements.

The BCSDH aims to generate changes in models and 
business solutions in Hungary that have a real impact on 
climate change and can generate real responses to domestic 
challenges due to their take up by other companies.

The mission of BCSDH is to support its member companies 
to be active agents in shaping the necessary changes.

Attila Chikán Jr.  
President

Irén Márta  
Director
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Climate change – International outlook

Last year, 2020, was one of the three hottest years in history. The global average temperature was about 1.2°C above 
pre-industrial levels (1850-1900). The six years following 2015 were the warmest ones, while the decade 2011-2020 
was the hottest on record.

TOP RISKS BY LIKELIHOOD TOP RISKS BY IMPACT

1 Extreme weather Infectious diseases
2 Climate action failure Climate action failure
3 Human environmental damage Weapons of mass destruction
4 Infectious diseases Biodiversity loss
5 Biodiversity loss Natural resources crises

Based on the Global Risks Report, 
three	 out	 of	 the	 five	 most	 influential	
risk factors and four of the most 
likely are nature-related. The risk of 
communicable diseases and digital 
inequality also make the top ten due to 
the emergence of COVID-19. 

(World Economic Forum, 2021).

GREENHOUSE GAS EMISSIONS ARE CONTINUING TO RISE. 
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UNITED  
IN SCIENCE  

2021

According to the broad concensus of the scientific community, the current key messages 
on climate change are the following:

COClimate change 
impacts cascade 
from mountain 
peaks to ocean 
depths

Consumption 
patterns must 
change to support 
climate action

Global fossil CO2 
emissions rose 62% 
1990–2019

Lockdown-related  
fall in emissions  
will not reduce CO2 
concentrations

Droughts and 
floods produce 
the most impacts

Glacier and snow 
melt threatens 
water supplies 
for bilions

2016–2020 is set to be 
the warmest 5-year 
period on record

Sea level rise is 
accelerating due 
to polar ice melt
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According to SwissRe Institute's 
risk analysis, the GDP impact of 

climate change is significant:

(EGR 2017 – Unep)

(SwissRE Institute, 2021)

	 -4% if Paris Agreement targets are met  
(below 2°C increase)

	-11% if further mitigating actions are taken  
(2°C increase);

	-14% if some mitigating actions are taken  
(2.6°C increase);

 -18% if no mitigating actions are taken  
(3.2°C increase);

We have created our Grundfos Strategy 2025 with the aim of becoming a positive force in the 
midst of globally growing issues related to access to quality and affordable fresh water, and the 

worldwide implications of climate change. We will reduce our own CO2 emissions by 50% by 2025 
and aim to be "climate positive" by 2030. Through innovations in our products and technologies as 
well as improving our internal operations, we believe we can grasp the interconnectedness of these 
two challenges.

Olivér Szundy, Factory Manager, Grundfos Manufacturing Ltd.

Energy
sector

Industry
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Transport

Agriculture

Buildings

Other

Annual Global Total Greenhouse Gas Emissions (GtCO2e) Sectoral emission reduction potentials in 2030
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reduction
potential
(2030)
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Expected global GDP impact 
by	2050	under	different	

scenarios compared to a world 
without climate change:

The emissions gap that must be 
bridged to keep the temperature rise 
below 2°C is also growing. This is now 
estimated to be 12-15 gigatonnes (Gt) 
of CO2e by 2030. To meet the 1.5°C 
target, the gap is estimated to be 
29-32 GtCO2e – roughly equal to the 
combined emissions of the six largest 
emitters.

Closing the emissions gap is never-
theless still possible, but urgent and 
concerted actions in all countries and 
sectors will be needed.

$
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EU CLIMATE STRATEGY AND THE EUROPEAN GREEN DEAL

The	fight	against	climate	change	is	being	pursued	through	ambitious	EU	policies	and	close	cooperation	with	international	
partnerships.

The EU is moving towards the target of reducing its greenhouse gas emissions by 2020 and has set the new target of cutting 
the greenhouse gas emissions of the EU by at least 55% by 2030.

The	goal	is	designed	to	make	Europe	the	world's	first	climate-neutral	continent	by	2050.

Alongside action to reduce greenhouse gas emissions, the EU is also taking measures to adapt to the impacts of climate 
change. The ambition is to make European societies resilient to the impacts of climate change by 2050.

EUROPE HAS NO REGION THAT 
IS UNAFFECTED BY CLIMATE 
CHANGE.

Source:  
EAA report, 2017

2050	–	WILL	EUROPE	BE	THE	FIRST	
CLIMATE-NEUTRAL	CONTINENT?
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EUROPEAN GREEN DEAL

Climate policy is at the heart of the European Green Deal. This involves a series of ambitious measures designed to – among 
other	achievements	–	significantly	reduce	greenhouse	gas	emissions,	invest	in	cutting-edge	research	and	innovation,	and	
preserve Europe's natural environment.

THE FIRST CLIMATE POLICY INITIATIVES OF THE GREEN DEAL INCLUDE:

1. the European Climate Agenda, which will make the climate-neutral objective for 2050 part of EU law;

2. the	European	Climate	Pact, which aims to promote the active involvement of society as a whole, including the public, 
in climate	protection	and	adaptation;

3. the 2030 climate target for the EU of reducing its net greenhouse gas emissions by at least 55% by 2030;

4. a new EU strategy for adapting to the impacts of climate change that will help Europe fully adapt to the inevitable 
consequences	of	climate	change	by	2050,	and	become	sufficiently	resilient	to	its	impacts.	

In addition, the Commission is committed to reviewing all relevant policy instruments in 2021 and proposing changes where 
necessary to further reduce greenhouse gas emissions.

Top four challenges in the implementation of the European 
Green Deal

Economic opportunities in 
modernising other industries 

Number of countries that selected each option. The question allowed for multiple answers. 
Source: ECFR-commissioned analysis conducted by national researches.
ECFR . ecfr.eu

Top four oppurtunities in the implementation of the 
European Green Deal

Socio-economic 
consequences 19 23

Economic opportunities in 
developing or expanding 
green energy sources

21

Government responding to 
public concerns on climate 
issues

15

Reputational opportunities 
as a green leader 13

Lack of political will 11

Lack of institutional 
capacity 11

Industry opposition 11
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The path to achieve the  
Paris Climate Agreement is still long

Despite the brief reduction in carbon dioxide emissions 
caused by the COVID-19 epidemic, the world is still 
heading for a temperature rise of more than 3°C this 
century	–	by	far	exceeding	the	target	defined	in	the	Paris	
Agreement of limiting global warming to well below 2°C, 
or	even	1.5°C	(Emissions	Gap	Report	2020,	UNEP).

Many more ambitious targets, similar to the European one 
are needed as the net impact of the net-zero-emission 
targets announced by individual countries still only 
amount to a reduction of about 0.5°C. This would require 
to align the previously formulated national commitments 
and associated measures to the new objectives. 

No	 business	 will	 remain	 directly	 or	 indirectly	 unaffected.	
The transition is likely to mean losses for some industries, 
but for the majority – those that have the ability to innovate 
and change – the situation represents an extraordinary 
opportunity.

THE DIFFERENCE BETWEEN  
1.5°C AND 2°C IS ENORMOUS 

IMPACTS2 °C1.5 °C

EXTREME 
HEAT

Global population 
exposed to severe 
heat at least once 
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.06M
 MORE

SEA LEVEL 
RISE

Amount of sea level 
rise by 2100

SPECIES LOSS 
INSECTS

Insects that lose at 
least half of their 

range

CROP YIELDS
Reduction in maize 
harvest in tropics

GDP

METERS METERS

14X 37%
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According to a recent IPCC report, it is clear that many changes can no longer be reversed, 
as we have no hope of cooling the climate, but many processes can be slowed down and there 

are a few that can be stopped, but only immediate, very fast and very large-scale greenhouse gas 
emissions. by reducing. Whatever level we want to stabilize the climate, it can only be achieved with 
net zero carbon emissions, and to do that we need to get rid of fossil fuels. How soon we get used to 
them will determine the level at which we stabilize our climate. That is why the coming years could be 
of great significance. One of the key messages of the report is to recognize that the situation is very 
bad and to support decision-makers in taking more radical steps.

Prof.	Dr.	Diana	Ürge-Vorsatz,	Professor, Department of Environmental Sciences and Policy, Central 
European University, Vice Chair, Working Group III, Intergovernmental Panel on Climate Change (IPCC)

The	Intergovernmental	Panel	on	Climate	Change	(IPCC)	periodically	summarises	and	assesses	the	latest	scientific	knowledge	
on climate change to confront the world's decision-makers with the scale of global human-induced changes and suggest 
possible mitigation options. The	IPCC's	first	working	group	report,	published	on	9	August	2021, predicts that the changes 
in	climate	will	be	widespread,	rapid,	and	increasingly	intense.	The	growing	frequency	of	extreme	weather	events	is	affecting	
all regions of the world. Atmospheric concentrations of carbon dioxide were higher in 2019 than at any time in the last two 
million years. It is also known that the warmer the planet gets, the less ocean and land biomass will be able to compensate 
for humanity’s carbon emissions.

The United Nations Environment Programme (UNEP) and the World Meteorological Organization (WMO) established the Intergovernmental 
Panel	on	Climate	Change	in	1988	to	provide	comprehensive	scientific	assessments	of	climate	change	and	its	potential	environmental,	
social,	and	economic	impacts,	based	on	the	international	literature.	Accordingly,	the	IPCC	summarises	the	latest	scientific	knowledge	on	
climate change in progress reports every 5-7 years or so, involving thousands of leading experts. The work of the IPCC was recognised 
in 2007 with the Nobel Peace Prize. 

Climate change will be widespread,  
rapid, and intensifying

Climate change generates enormous economic and social risks. It is already harming millions 
of people today. As a leading insurer and investor, we actively promote and finance the 

transition to a climate-friendly economy.

Alexander	V.	Protsenko,	CEO, Allianz Hungária
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Net-zero targets grounded in science

• Identifies	 and	 promotes	 the	 spread	 of	 good	 practices for climate-science informed 
emission reductions and net-zero targets.

• Provides	 technical	 assistance	and	expert	 resources to companies for setting science-
based targets that are in line with the latest climate science.

• Is setting up an expert group to provide companies with independent assessments and 
validation of targets.

In 2021, K&H Bank achieved carbon neutrality. To this end, we reduced our greenhouse gas 
emissions by 56%, trained all staff in our business banking area for sustainability measures, 

and use 100% green energy in Hungary. And by 2030, we plan to reduce greenhouse gas emissions 
by 80% and commit globally to limiting our adverse effects on the climate through our entire existing 
loan portfolio in the most climate-sensitive sectors.

Guy Libot, Country Manager / CEO, K&H Bank

How can companies set 
science-based	targets?

A SBTi:

What	are	"science-based	
targets"?

SBTi The	latest	climate	science	clearly	indicates	that	we	need	to	make	drastic	efforts	to	curb	a	rise	
in	temperature	and	avoid	the	catastrophic	effects	of	climate	change.
The Science-Based Target intiative (SBTi) is a partnership between CDP, the UN Global 
Compact, the World Resources Institute (WRI), and the World Wide Fund for Nature (WWF).
Science-Based	Targets	provide	companies	with	a	well-defined	pathway	to	reduce	emissions	
in line with the goals of the Paris Agreement.

Targets are considered “science-based” if they are consistent with what the latest climate 
science considers essential to meeting the Paris Agreement targets – limiting global warming 
well below 2°C (up to 1.5°C) above pre-industrial levels.

The private sector has an essential role to play in reducing greenhouse gas emissions. 
Integrating science-based targets into sustainable management is a key element of it.

SBTi is a leading partner in the Business Ambition for 1.5°C campaign. 
Change has already begun and action is accelerating. Almost a thousand companies worldwide are leading the transition to 
a net-zero economy by setting climate-science-based emission reduction targets through SBTi.
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We launched our program “Brewing 
Better World” in 2008 and all our 

efforts were aimed at reducing our footprint 
on the planet in terms of CO2 emissions. 
We emphasize our objectives through 
the Science Based Targets initiative. 
Brewing is an important part of the Better 
World program, our new, balanced growth 
strategy, the EverGreen program, which 
has dual objectives. The first is “Drop 
the C,” which reduces carbon through 
increasing our renewable energy capacity, 
and “Every drop counts,” which aims to 
reduce the amount of water.

Geert Swaanenburg, CEO,  
Heineken Hungária Breweries

Race to Zero

18

8

4 4 4 4

Science Based 
Target Initiative

EC100 RE100 Goal 13 Advancing net zero

Race to Zero is a global campaign led by the 
United Nations for a zero-carbon world. It currently 

represents businesses, cities, regions, and investors 
that already account for nearly 25% of global CO2 

emissions, and more than 50% of GDP.

A total of 1,400 companies, including Facebook, 
Tesco, LafargeHolcim, and Magyar Telekom, as well 
as 74 of the world's largest investors, have already 

joined the global Race to Zero campaign, along 
with more than 454 cities, 23 regions, and 569 

universities. In line with the Paris Agreement and the 
preparations for COP26 in Glasgow in November 
2021, businesses of all sizes in all sectors have 
a clear	role	to	play	in	terms	of	taking	action	to	

combat climate change.

More and more companies are 
joining international initiatives

According to BCSDH's Towards Net Zero research, 30 out of 61 responding companies plan  
to	join	one	or	more international	climate	initiatives.
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The Nationally Determined Contributions  
and the SDGs 

Identifying the synergies between the Paris Agreement and the 2030 Agenda can enhance countries' motivation to meet their 
commitments.	The	Nationally	Determined	Contributions	 (NDCs)	clearly	confirm	the	 interconnected	nature	of	sustainable	
development.	Several	SDG	themes	are	reflected	in	countries'	climate-related	activities,	indicating	more	potential	synergies	
and opportunities for policy coherence.

Source: (Stockholm Environment Institute, 2019) https://klimalog.die-gdi.de/ndc-sdg/ 

The size of the coloured segments

indicates how many NDC climate
activities correspond to each SDG.

17 PARTNERSHIPS
FOR THE GOALS   1 NO

POVERTY

  2 ZERO
HUNGER

  3 GOOD HEALTH
AND WELL-BEING

   4 QUALITY
EDUCATION

   5 GENDER
EQUALITY

  6 CLEAN WATER
AND SANITATION

  7 AFFORDABLE AND
CLEAN ENERGY

  8 DECENT WORK AND
ECONOMIC GROWTH

  9 INDUSTRY, INNOVATION
AND INFRASTRUCTURE

10 REDUCES
INEQUALITIES

11 SUSTAINABLE 
CITIES

12
RESPONSIBLE
CONSUMTION
AND PRODUCTION

13 CLIMATE
ACTION

14 LIFE BELOW
WATER

15 LIFE ON
LAND

16 PEACE AND
JUSTICE
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SDG7 – AFFORDABLE AND CLEAN ENERGY 
combines	energy	and	energy	efficiency	measures	to	reduce	climate-change-related	greenhouse	gas	
emissions in line with the headline target. SDG 7 has the strongest link to national climate plans.

SDG15 – PROTECT TERRESTRIAL ECOSYSTEMS 
reflects	the	role	of	ecosystems,	forestry	and	land	use	in	climate	change	mitigation	and	adaptation.	

SDG2 – END HUNGER 
clarifies	that	sustainable	and	climate-smart	agriculture	will	contribute	to	keeping	the	average	
temperature rise below 2°C.

SDG11 – SUSTAINABLE CITIES AND COMMUNITIES 
are related to climate action that focuses on urban planning and public transport. Cities account for 
over 70% of all greenhouse gas emissions and are often highly vulnerable to natural disasters. Cities 
and other urban centres are therefore crucial for both mitigation and adaptation. 82% of all NDCs 
involve urbanisation-related climate activities.

SDG6 – WATER AND SANITATION 
climate-related	activities	focusing	on	water	efficiency	and	water	ecosystem	management	are	closely	
linked to climate change mitigation and adaptation.

SDG17 – PARTNERSHIPS FOR THE GOALS 
underlines	the	importance	of	financial	support,	technology	transfer,	and	capacity	building	in	those	
countries that need it most.  

I think it’s very clear that we have to change the way that we live and that we operate. Vertical, 
indoor farm technology could be one solution to the global food security problem that is an 

opportunity for our generation. One of the factors of growth is that in 10 years – because of climate 
change, urbanisation and population increase – the world will need to provide 50 percent more food 
than now. All while arable lands are drastically decreasing.

Joerg Bauer, President & CEO TUNGSRAM Group

The	SEI's	2019	NDC-SDG	Connections	analysis	shows	that	the	activities	proposed	in	countries'	national	commitments	
mostly address six SDGs. 
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National Overview

Warming	trends	in	Hungary	are	mainly	reflected	in	summer	temperatures:	over	the	last	thirty	years,	the	average	summer	
temperature in our country has risen by almost 2°C. Hungaria Meteorological Service (HMS - or OMSZ in Hungarian) 
measurements	confirm	that	there	are	inceasingly	fewer	frost	days	(i.e.	days	with	a	daily	minimum	temperatures	below	0°C).	
However, there are more and more hot days when the daily maximum temperature reaches 30°C.

In line with current emission commitments, temperature extremes in Hungary will continue to increase in frequency in 
the future. The annual average temperature is projected to rise by 1-2.5°C in the period 2021-2050, with warming rates 
reaching 2-5°C in the period 2071-2100. Summers will on average be 6°C warmer in the second half of the century. Most 
of	the	warming	will	affect	south-eastern	Hungary.	Precipitation	is	expected	to	decrease	by	10-30%	in	summer,	while	winter	
precipitation will increase by 15-20%.

According	 to	 the	Climate	Economics	 Index,	Hungary	 is	one	of	 the	countries	 liable	 to	be	moderately	affected	by	climate	
change,	with	negative	GDP	effects	projected	 to	mostly	affect	agriculture, tourism, the health sector, and other areas 
because of down-time due to heat shocks. 

National average of days with a persistent heat wave (heat alert level 3, at least 3 days Ta≥27°C), 1901-2020

1901   1911   1921   1931   1941   1951   1961   1971   1981   1991   2001   2020
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In the World Economic Forum's Global Risk Report, business leaders in Hungary rank extreme weather events, the spread 
of infectious diseases, deep social instability, unemployment/workforce shortages, and human-caused environmental 
disasters	as	the	top	five	domestic	risks.

THE HUNGARIAN CLIMATE REPORT IS READY – HUPCC HAS BEEN FOUNDED

In	2020,	the	Hungarian	Scientific	Panel	on	Climate	Change	(HuPCC),	a	scientific	advisory	forum	on	climate	change	
similar	to	the	Intergovernmental	Panel	on	Climate	Change	(IPCC),	was	established	in	Hungary.	The	main	objective	of	
the	Panel	is	to	produce	regular	national	assessment	reports	following	the	model	of	the	IPCC	Assessment	Reports,	
as	well	 as	 special	 reports	on	 important	 topical	 issues	with	 the	participation	of	 the	broader	Hungarian	scientific	
community,	primarily	for	political,	policy,	municipal,	and	business	decision-makers.	The	first	report	is	expected	to	
be published in 2023.

All our Eckes-Granini products are based on high quality fruit. However, these raw materials 
and other natural resources are increasingly threatened by climate change. To protect and 

ensure sustainable cultivation, we apply measures in areas such as sustainable fruit juice, climate 
protection and waste reduction to optimize the environmental impact of fruit juice production. We 
aim to achieve a 100% sustainable juice supply by 2030, which is why we have signed the Sustainable 
Trade Initiative (STI) Sustainable Juice Convention (SJC).

Dezső	Mészáros,	Managing Director, 
Sió-Eckes

By providing low-carbon solutions for our customers and by supporting energy communities, 
we pay great attention to actively contribute to the wider society’s climate efforts as well. 

Our results in electrifying our fleet, green buildings and patnerships give us significant confidence 
that we are on the right track in reaching our goals.

Zsolt Jamniczky, Member of the Board, 
E.ON Hungary

Domestic climate report is being prepared
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Representative research by Climate Response, 2015

The Hungarian population already  
perceives the impacts

AIR POLLUTION IS THE BEST KNOWN 
ENVIRONMENTAL PROBLEM IN HUNGARY

On average, Hungarians can name 12 environmental 
problems.	The	most	commonly	known	are	those	that	affect	
people	 in	 general	 or	 that	 directly	 affect	 people	 living	 in	
Hungary: air pollution, excessive deforestation, food waste, 
water, energy, and clothing-related issues, climate change 
and global warming. However, awareness of these issues 
does not equate to how important respondents think they 
are. A separate ranking was constructed, with the greatest 
number of respondents fearing excessive deforestation 
(Alteo representative survey, 2021).

EVERYONE IS RESPONSIBLE AND EVERYONE CAN DO SOMETHING

Nine out of ten people strongly claim that they are personally taking action to combat environmental problems. The top three 
activities are collecting waste separately, avoiding wasting energy, water and food, and cutting back on shopping. The 
use of renewable energy is mentioned by one in ten households, while 4% of respondents drive an electric or hybrid car.

Which environmental problems do you know?

Air pollution

Plastic pollution

Waste (food, water, energy, clothing, etc.)

Intensification	of	UV	radiation

Excessive deforestation

Lack of proper waste management

Climate change

High CO2 emissions

Global warming

81% of the 
population  considers 

climate change as 
a serious	problem	and	
perceives its impacts.
Eurobarometer, 2021

hotter summers temperature 
fluctuations

more frequent 
heavy 

thunderstorms, 
windstorms

mild winters proliferation of pests, 
emergence of new 

unknown pests 

more frequent 
droughts

more and more 
floods

72% 69% 57% 56% 48% 46% 34%
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92% of Hungarian internet users aged 
20-65 are interested in environmental 
protection. 82% believes that their life 
is	affected	by	environmental	problems.

63% believes the fate of future 
generations depend on it, but 32% 
are not yet convinced that this would 
be one of the most important tasks for 
people today. 

In addition to reducing 
our emissions from our 

production, we place great emphasis 
on addressing and involving our 
consumers, customers and suppliers 
in realizing our climate-positive 
ambition. As a responsible company, 
we also encourage economic actors 
to step up their efforts to achieve 
carbon neutrality through a wide 
network of stakeholders and to 
become positive shapers of the 
climate change transformation.

Ágnes	Fábián	Dr.,	Managing Director, 
Henkel Hungary

As the world's largest food 
and beverage company, our 

operations, based on high quality, 
safety and the latest in nutritional 
research, aim to respond to current 
societal challenges and the ever-
changing needs of our current 
and future consumers, partners, 
employees, suppliers and environment.  
We contribute to transforming the 
food system through protecting, 
restoring and renewing natural 
resources, which in turn ensures the 
well-being of communities and our 
long-term profitable growth as well. 

Péter	Noszek,	Managing Director, 
Nestlé Hungary

We all are responsibly 
and everybody can  
do against it

There are  
no environmental problems National global  

organizations are responsible

Companies are responsible

Who is responsible?

Source: ALTEO 
Fenntarthatósági 
Barométer, 2021
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Along Race to Zero – Unprecedented 
collaboration for a carbon-neutral Hungarian 
economy
According to the Climate Protection Act, Hungary has commited to achieving net climate neutrality by 2050 – i.e. to balancing 
greenhouse gas emissions and their absorption. The law also stipulates a 40% reduction in carbon dioxide emissions by 2030, 
which the European Green Deal increases to 55%, and an increase in the share of renewable energy to 21%. The government will 
issue Green Government Bonds and support the energy development of domestic companies.

The BCSDH, together with the UN campaign and the Ministry of Innovation and Technology, in partnership with the British 
Embassy and in cooperation with several embassies and chambers, has launched a programme to accelerate the process 
of making the Hungarian economy carbon neutral by 2050, thus taking an important step towards halting climate change. 

One of BCSDH's key objectives is to encourage the domestic business sector to make the transition to a more sustainable, 
carbon-neutral economy after pandemic.

One	of	the	BCSDH's	key	recommendations	for	companies	is	to	define	net-zero	targets	as	soon	as	possible,	with	the	
shortest possible timeframes, and do everything possible to meet them.

However, monitoring the implementation of the BCSDH's Action 2020 recommendations on climate change (made in 2016 
and still relevant today) is important. Companies should: 
1. Conduct a strategic analysis of climate-change-related risks and opportunities and prepare an action plan
2. Calculate their carbon footprint,	systematically	analyse	results,	and	prepare	an	action	plan	to	effectively	reduce	carbon	

emissions
3. Identify energy use and/or carbon emissions from the use of products and services 
4. Change	mindsets	and	the	behaviour	of	staff	and	consumers
These recommendations are being translated into action by leading players in many industries and pioneering companies, 
and their examples are encouraging domestic companies to make similar ambitious commitments to help create a carbon-
neutral economy.

JULY 2020 DECEMBER 2020 JANUARY 2021 FEBRUARY	2021	 MARCH 2021 APRIL-MAY	2021 OCTOBER  2021

Race to Zero Carbon
event

Race to Zero Business 
Ambition Forum

Net Zero Advisory  
Board - foundation

Towards Net Zero 
research

Net Zero Business 
Ambitions Forum

CEO Climate Talks Fit for 55 

BCSDH's	engagement	in setting	and	achieving	net-zero	targets

365  participants,  7 in the form of events,  25  by showcasing corporate climate commitments
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Net Zero Advisory Board 
ALIGNING	REGULATORY,	ACADEMIC,	AND	CORPORATE	AMBITIONS
The multi-stakeholder, cross-sectoral Net Zero Advisory Board, made up of representatives of Hungarian industry and 
business leaders, chambers of commerce and associations, was established in early 2021 at the initiative of BCSDH. 
Primary goal of the Advisory Board is to accelerate the process of making the Hungarian economy carbon neutral by 2050, 
thus taking an important step towards halting climate change.

The focus is on immediate action –	 this	 requires	 building	 broad	 partnerships,	 aligning	 different	 efforts,	 and	 exploiting	
synergies. This is where BCSDH can assist the business sector. The transition to climate-neutral operations and climate 
adaptation in any industry is an important task and a major determinant of the competitiveness of the business sector.

BCSDH	is	contributing	to	this	goal	by	helping	companies	make	concrete	commitments	and	find	business	solutions	and	a	
supportive business environment.

Zsombor Barta
President, Hungarian 

Green Building Council

Gábor Bartus Dr. 
Secretary, National Council 

for Sustainable  
Development in Hungary

Attila Chikán Jr.  
President, BCSDH

Paul	Fox
British Ambassador

Anikó Juhász
Deputy State Secretary, 
Ministry for Agriculture

Csaba Kandrács Dr.
Vice President, National 

Bank of Hungary

Marcell Kovács
Managing Director,  

The Hungarian Association 
of Logistics, Purchasing and 

Inventory Management

Csaba	Kőrösi
Director,	Office	 

of  the President of the 
Republic, Sustainability 

Department

Attila Steiner
State Secretary, 

Ministry for Innovation 
and Technology

Diána	Ürge-Vorsatz	Prof.	Dr.
Vice Chair, Working Group III, 
Intergovernmental Panel on 

Climate Change (IPCC)

MEMBERS	OF	THE	NET	ZERO	ADVISORY	BOARD
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THE	‘TOWARDS	NET	ZERO’	SURVEY	2021	

How far are we on the road  
to a climate-neutral economy? 

An	assessment	of	the	current	state	of	carbon	neutrality	in	the	domestic	business	sector	has	been	carried	out	for	the	first	
time in Hungary. BCSDH’s 'Towards Net Zero' involved conducting a pilot survey – with the professional support of Deloitte – 
to assess the state of the domestic business sector with regard to progress down the road to carbon neutrality.

More	than	two-thirds	of	companies	that	have	not	yet	adopted	such	a	policy	are	planning	to	do	so	in	the	next	five	years,	
or are interested in exploring options for doing so.

The outlook is encouraging, but major progress is still necessary.

Our WorldClimate program is an integral part of our strategy, which not only sets the 
timeline of our goal of becoming carbon-neutral, but by taking into account Science 

Based Targets it also includes the specific actions and processes needed for this change. 
We will engage with all our stakeholders, starting from our employees, through to suppliers and 
even beyond. We are taking these measures to reach our ambitions as swiftly as possible, and 
to play our part in the European transition.

Balázs Biró, CEO, Deloitte Hungary

have GHG   
policy in place

Within 5 years, only 10% 
will not have one.

already measure 1&2 
scope emissions

only 8% do not plan to 
measure their emissions.

have concrete emission 
targets in place, 

and perform	well	compared	
to international benchmark 

surveys.

also	have	‘NET	ZERO’	
targets in place 

13 companies are already 
carbon neutral or aiming 
to become	carbon	neutral	

by 2030.

60% 56% 50% 31%
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Leaseplan’s sustainability strategy is based on three pillars. The first is low-emission 
mobility, where we take the lead in the transition from internal combustion engines to 

alternative solutions. The second is social welfare. We believe that human rights must be considered 
fundamental and universal. The third is to reduce environmental impact. Leaseplan wants to set an 
example when it comes to reducing our overall environmental impact, for example by increasing the 
use of renewable energy in all of our businesses.

Tímea	Pesti,	CEO, LeasePlan Hungária

A lack of financial and internal resources are the main obstacles to reducing GHG emissions,  
while the main incentive is reducing reputational risk

PROPORTION OF COMPANIES ALREADY APPLYING SUCH MEASURES:

Carbon	capture	and	offsetting	is	still	in	its	early	stages	in	Hungary,	and	progress	with	establishing	an	internal	carbon	price	
is negligible.

47% - (5%) 38% (16%)  37% (10%) 33% (19%)

Waste reduction Transportation/
Mobility

Energy efficiency  
investments 

Renewable  
Energy 

3% 
Lack of support from 

top management

21% 
Reducing the risk of  

non-compliance

20% 
Regulatory 
incentives

21% 
Lack of knowledge about 

reducing emissions

33% 
Lack	of	financial	
resources

41% 
Reputational risk reduction / 
Pressure	from	stakeholders

27% 
Lack of internal 
resources

18% 
Financial	support

16% 
Regulatory barriers

OBSTACLES INCENTIVES

The most popular measures
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Leading companies are performing well,  
but much remains to be done

The	majority	of	 companies	 in	 the	 survey	do	well	 in	 terms	of	 emission	 reduction	policies	 and	specific	 reduction	 targets	
compared to international benchmark surveys, but in the domestic context the survey included only leading companies, 
suggesting that the whole domestic business ecosystem is lagging behind, as indicated by the lack of net zero targets. 
However,	the	trend	is	positive	and	to	further	support	progress	the	most	important	steps	to	be	followed	have	been	identified	
by	the	BCSDH	on	the	basis	of	the	survey.	These	have	been	classified	into	four	groups	and	and	made	more	tangible:

NEXT	STEPS	TOWARDS	NET	ZERO:
ADDRESSING THE KNOWLEDGE GAP
Identify the need for companies to know about GHG measurement and reduction methodologies to help bridge the 
internal resource gap, and then implement appropriate measures    
GUIDANCE ABOUT FINANCING PROJECTS
Understanding	the	reasons	for	the	lack	of	financial	resources	and	identifying	available	options
THE "LOW-HANGING-FRUIT" STRATEGY
Developing plans for companies that include the best options for emission reduction, including solutions that 
companies have not yet considered
SETTING A NET-ZERO TARGET  
Considering what steps are required to implement a net-zero target based on the individual situations of companies 
(e.g. emissions assessment, and projects for reducing emissions).

Through the Greenairport programme, we have been able to develop partnerships with 
stakeholders closely linked to Budapest Airport to significantly improve our performance 

and reduce our emissions. Thanks to our achievements in energy efficiency, green resources and 
processes, we are confident that our presence will be even stronger locally and internationally 
following the pandemic.

Chris Dinsdale, CEO, Budapest Airport 

Our “Good for you, Good for all” toolkit includes a set of approaches, products, and services 
to protect our environment and create safer roads. In order to achieve our customers ’energy 

transmission and CSR objectives, the Arval SMaRT approach provides recommendations for the right 
vehicles as well as alternative mobility solutions. Our goal is to have 500,000 electric vehicles on the 
roads by 2025 and to reduce the average CO2 emissions of the fleet by 30%.

Gwenael Cevaer, CEO, ARVAL
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Shell strives to achieve net-zero emissions in both its global and Hungarian businesses. 
Our key initiatives are focused on conducting our domestic retail operations in a sustainable 

and responsible manner, and we are continuously reducing the carbon footprint of our service stations, 
powering most of them with electricity from renewable energy sources. We are introducing more and 
more EV charging posts to our customers. Through our Carbon Neutralisation Programme, we offer 
to offset the carbon dioxide (CO2) emissions from customers’ fuel purchases at Shell service stations. 
Our carbon neutral lubricant products are also available to Hungarian consumers.

Andrea Istenesné Solti, Country Chair, Shell Hungary

The Legrand Group is committed to race to zero "competition", as our future is at stake, so 
sustainable operation and development are important.

As an expert in electrical and digital infrastructure for buildings, we aim to develop and promote 
energy efficiency solutions for buildings.
We also encourage others to join the transformation needed to fight climate change. 

László Károlyi, CEO, Legrand Hungary

Companies participating in the survey
The BCSDH and Deloitte 'Towards Net Zero' survey included 61 companies from the industrial, energy, 

and financial sectors, among others.

WE	THANK	DELOITTE	FOR	THEIR	PROFESSIONAL	SUPPORT	IN	PREPARING	AND	PROCESSING	THE	SURVEY!
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Leading companies that already  
have a time-bound net zero commitment

Commitments uncovered by BCSDH among its member companies and at Race to Zero events until 15 September 2021.



Companies that have a public climate 
commitment 

Public commitments discovered by BCSDH among its member companies until 15 September 2021.
Without companies with a Net Zero commitment.

DATED	QUANTIFIED	GOALS

26
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The 1.5°C target cannot be achieved  
without the circular economy

The world as a whole is a long way from implementing a circular economy. According to the Circularity Gap Report 2021 
(published in January 2021; the fourth Circularity Gap Report on the global economy), global primary material consumption 
(raw materials and energy) exceeded 100 billion tonnes last year, and only 8.6% of this was recycled back into the economic 
cycle compared to 9.1% in 2018. In other words, despite the coronavirus epidemic, the trend towards creating a circular 
economy	 is	going	backwards.	According	 to	 the	 report,	 this	figure	could	be	 increased	 to	17%	 if	 circular	 strategies	were	
applied. It also suggests that strategies for achieving a circular economy would reduce global greenhouse gas emissions 
by	39% and avoid an annual 22.8 billion tonnes (Gt) of emissions from the raw materials needed to make new products. 
A world	in	which	the	temperature	increase	is	capped	at	1.5°C	can	indeed	only	be	circular.

WHAT IS A CIRCULAR ECONOMY?

In the current linear economic model, 
technical and biological components 
are extracted from nature, transformed, 
and, after use, treated as waste, much of 
which is not recycled.

In the circular economy model, on the 
other hand, metabolic processes take 
place in a closed loop, waste is almost 
100% recycled, and biological and 
technological components are returned 
to the productive cycle without any loss 
of quality.

The shift to a circular economy 
therefore	 involves	 a	 redefinition	 of	
the relationship between markets, 
consumers, and natural resources 
through the responsible management 
of natural resources.

TO BRIDGE THE CIRCULARITY GAP WE NEED TO:

Stop extracting

Stop wasting

Optimise what we already have

Cycle more and better

S O C I E T Y
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Hungary is still some way from achieving 
a circular economy – but important 
steps have been taken
Compared	 to	 other	 countries	 in	 the	 EU,	 Hungary	 has	 a	 well-developed	 and	 diversified	 institutional	 system	 capable	 of	
meeting sustainable development goals, but at present Hungary is not managing its natural resources wisely. However 
the country's carbon dioxide emissions are well below the EU average, but between	2013	and	2018	Hungary's	growth	in	
emissions was the second highest among EU Member States. Furthermore, Hungary was ranked 27th among European 
countries in terms of its eco-innovation index.

Other indicators also reveal that economic growth in this period was achieved by increasing the use of natural resources 
and	increasing	artificial	land	cover	–	i.e.	by	paving	over	the	country. The performance of several other Visegrad countries 
demonstrates	that	the	economic	convergence	of	the	countries	in	the	region	can	be	achieved	through	the	more	efficient	use	
of resources. (Bartus, 2020) 

Daikin aims to achieve net zero CO2 emissions by 2050. As an environmentally conscious 
company, we not only reduce our own carbon footprint, but we also want to set a positive 

example for business partners and create opportunities for involvement with our business 
innovations. By keeping refrigerants in circulation, we also offer our customers a responsible 
alternative to reduce their own GHG emissions and engage in a circular economy.

Balázs Zuggó, Managing Director, Daikin Hungary

At SPAR, the processing of food waste is based on two major pillars, one is to help animal 
shelters and the other is to produce biogas. As we also operate meat processing plants, 

in addition to waste processing, food safety also plays a key role. In connection with the education 
of our consumers, we joined a project called STREFOWA and in 2017 and 2019 we campaigned period 
in cooperation with the Hungarian Charity Service of the Order of Malta for the collection of short-term 
products and in 2018 for the collection of products not used within the warranty. And in 2020, together 
with Nestlé Hungária, we created the SPAR "How to be an environmentally conscious customer" Guide.

Gabriella Heiszler, Managing Director, SPAR Hungary



The circular economy is an important element of the EU Environmental Sustainability Directive. It is encouraging that the 
Hungarian legislative process has started to address the circular economy.

The Waste Management Code that will enter into force in April 2021 sets out the basic requirements for an extended 
producer responsibility scheme. It also addresses the avoidance of product obsolescence by design, the modular design 
of products and their interchangeability, the use of recycled materials, and product recycling. It extends the system of 
selective waste collection and restructures the system of returns.

These	are	important	steps	to	ensure	that	Hungary's	further	development	does	not	happen	at	the	expense	of	its	natural	
resources.

As in so many other areas, companies are leading the way, with a growing number of them already integrating circular 
economy principles into their strategies. For the time being, these solutions are mostly seen as new business opportunities 
alongside preexisting 'material-intensive' processes. But the aim should increasingly be to replace the latter, as this can only 
slow down the use of natural resources.
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The legislative process has begun  
and there are good corporate solutions

We are committed at Tesco to tackling climate change quickly and effectively, which is why 
we have set ourselves the goal of achieving carbon neutrality globally by 2050. The reduction 

of food waste and the transfer of the packaging of marketed products to a circular system have been 
identified as the main directions. We want to make a big difference and we are in a unique position 
to make the transformation not just in our internal operations, but throughout the supply chain.

Zsolt	Pálinkás, CEO, TESCO Hungary

Testing the paper bottle prototype is an important step towards the realization of our 
„World Without Waste” global strategy. Our commitments include collecting and recycling 

100% the amount of our packaging by 2030. In addition, we will make our packaging 100% 
recyclable globally by 2025 and use at least 50% recycled material in our bottles and cans by 2030. 
An important element of our strategy is the development of innovative packaging solutions to 
empower a circular economy. 
 
László	Békefi,	General Manager, Coca-Cola HBC Hungary
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Circular region and CIRCO projects

DECEMBERNOVEMBER OCTOBERSEPTEMBER JUNE MAY MARCH-APRIL FEBRUARY JANUARY

Circular Economy Platform

The Hungarian Circular Economy Platform was established at the initiative of the Hungarian Business Council for Sustainab-
le Development (BCSDH) in collaboration with the Dutch Embassy and the Ministry of Innovation and Technology. So far, 92 
companies and organizations have joined the Platform, the aim of which is to accelerate the transition to a circular economic 
model by sharing knowledge, creating joint projects, and fostering collaboration. 

2. February 
working group 
meeting

20. April 
Academy I.

22. June
Academy III.

25. November
Circular 
Economy Summit

14. September
working group 
meeting

18. May
Academy II.

11. May
working group 
meeting

Organizing  
Circular 
Economy 
Academy

 Because most economic actors do not yet have in-depth knowledge, although this model can increase the resilience of 
the world economy and make it easier to achieve the Paris Accords on Climate Change and the United Nations Sustainable 
Development Goals. 

 Because BCSDH and its partners have a key role in shaping attitudes, shared values, and pioneering leaders who think and 
act in a concerted way, and sharing business solutions that lead to real change. 

 Additionally, in order for large-scale change to happen, collaboration and knowledge transfer with the participation of the 
corporate,	governmental,	and	scientific	spheres	is	needed.	

WHY IS THE CIRCULAR ECONOMY PLATFORM IMPORTANT? 

FURTHER INFORMATION ON THE CIRCULAR ECONOMY PLATFORM IS AVAILABLE AT: 
www.bcsdh.hu         Programmes         Circular Platform



31

DECEMBER

Circular Economy Academy 

In	2020,	our	survey	on	the	state	of	the	circular	economy	in	Hungary	was	published,	confirming	the	need	for	innovation	and	
the sharing of business solutions and education. We launched the Circular Economy Academy to continue this educational 
process,	modelled	on	 last	 year's	Circular	Economy	Webinar	 series.	The	 three-session	Academy	explored	 three	specific	
topics – circular performance measurement, food waste, and the future of packaging – with the support of experts.

HOW CIRCULAR IS YOUR  
COMPANY?

"TO EAT OR  
NOT TO EAT"

WHAT WILL FUTURE  
PACKAGING BE LIKE?

DAY 1. DAY 2. DAY 3. 

It's important to see the degree 
of circularity at the company level 
to encourage innovative circular 

business models. There are several 
tools for helping companies make 

this happen.

One third of all food that is produced 
is wasted = 1.3 billion tonnes per year. 

One of the best ways to reduce 
food waste is to move to a circular 

economy. There are already 
countless good	practices	on	the	

market that are transferable.

The circular aspect of product 
development, fully recyclable 
packaging, is a key element of 

circular design. Fortunately, there are 
more	and	more	good	examples and	

attempts to replace one-way 
solutions.

SPONSORS OF THE CIRCULAR ECONOMY PLATFORM IN 2021:

MAIN SPONSOR

HIGHLIGHTED SPONSORS SPONSORS
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An effective tool for measuring circularity 
 THE	CIRCULAR	TRANSITION	INDICATOR	(CTI)

CTI (Circular Transition Indicators) is a universal 
and transparent framework for measuring 
circularity that can be applied to companies 
of any industry, size, value chain position, and 
geographical location. It is a tool that enables 
companies to easily obtain an overview of how 
well their results are aligned with the circular 
transition they are driving, and which areas 
need to be improved to achieve their targets. 
The CTI facilitates the preparation of company 
assessments, the interpretation of results, the 
understanding of risks and opportunities, the 
prioritisation of action, and the setting of SMART 
targets for monitoring progress. 
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The circular economy is closely linked to climate protection: According to the Circularity Gap 
report, circular economy strategies could reduce global greenhouse gas emissions by 39%. 

To this end, we have been pleased to work with the World Business Council for Sustainable 
Development (WBCSD) to develop an important milestone, the CTI methodology, which enables 
companies to measure the impact of their circular activities in an objective, quantitative and 
transparent manner.

Rezső	Rózsai,	Managing Director, KPMG Hungary

Methodology logic

Businesses will play an important role in increasing the share of the circular economy 
significantly	 from	 the	current	8.6%.	 It	 is	 therefore	 important	 that	 they	measure	
the extent to which the circular economy is part of their activities, and the 
potential	they	have	to	exploit	it.	With	this	in	mind,	the	World	Business	Council	
for	 Sustainable	 Development	 (WBCSD)	 and	 KPMG	 have	 jointly	 developed	
a method	 that	 allows	 companies	 to	measure	 the	 impact	 of	 their	 circular	
activities in an objective, quantitative, and transparent way.

For more information on CTI methodology click the link below:
https://www.wbcsd.org/Programs/Circular-Economy/Factor-10/Metrics-
Measurement/Circular-transition-indicators
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FOR	KNOWLEDGE	SHARING

CIRCO „Creating business through  
circular design”  
The	circular	economy	is	primarily	identified	with	waste	management,	despite	the	fact	that	environmental	pollution	comes	
from products themselves and their use. By redesigning products, the circularity of a company can be increased. This also 
reduces the environmental impact associated with the life cycle of products – i.e. when raw materials are extracted, when 
products are manufactured, when they are used, and when they are disposed of or incinerated after use.

In	the	field	of	circular	design,	the	Dutch	company	CIRCO	has	been	training	circular	design	experts	in	the	Netherlands	for	
several years. Nearly 70% of the companies that have participated in workshops led by their trainers have implemented 
concrete	activities	in	the	field	of	circular	product	design.

At the end of 2020, BCSDH joined CIRCO's	"Creating	business	through	circular	design" programme in the framework of 
a collaboration involving the V4. BCSDH, the Circular Economy Platform, the Hungarian Green Building Council, Cirkularni 
Eknomiky, Circular Slovakia, and INNOWO Poland were selected to learn about the unique CIRCO methodology that was 
developed by experts from Delft University to train local entrepreneurs to transform activities into circular business models. 
During the training, in addition to the transfer of knowledge, concrete ideas will be presented about how linear processes and 
products may be transformed into circular products. 

Over the next one-and-a-half years the project team aims to involve 30 small and medium-sized enterprises in Hungary in a 
three-day workshop to develop their proposals for changing the circular design of their companies, which will later be turned 
into concrete projects.
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More and more companies are collecting 
data about non-financial areas

Today,	being	aware	of	 issues	that	affect	 the	environment, society, and corporate governance is essential for ensuring 
transparency	 throughout	 the	whole	of	corporate	 life.	More	and	more	companies	are	collecting	data	about	non-financial	
areas that were previously considered a secondary priority, while the success of business is highly dependent on the natural 
environment,	society,	and	the	governance	methods	that	define	its	operations.

KPMG's research since the 1990s involving more than 5,000 companies worldwide suggests that the business sector has 
undergone a huge shift in ESG reporting.  Whereas in 1993 only 12 per cent were reporting globally, in 2020 80 per cent of 
the companies that were surveyed were reporting. The main factors driving this were regulations, societal pressure, and an 
understanding of the impact ESG has on corporate value.

Key areas covered include climate risks, employment practices and working conditions, diversity, equality and inclusion, 
fair pay, biodiversity, plastics, and circularity.

ESG strategies may consider the following key issues in the investment process, alongside financial factors:

ENVIRONMENTAL

Carbon emissions Privacy and data security Business ethics

Opportunities in clean tech Community relations Tax transparency

Water stress Controversial sourcing Pay	figures

SOCIAL GOVERNANCE

MSCI Research, 2020 
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Source: IMF, 2020

Sixty-one percent of the 100 largest companies and 76% of companies in the G250 group reported sustainability data in 
their annual reports. This compares to 16 and 20 percent for integrated reports.

Although	data	collection	and	reporting	are	among	the	first	steps	to	increasing	transparency,	defining	targets	is	essential	for	
increasing	effectiveness.	There	has	been	a	significant	increase	in	corporate	targets	associated	with	carbon	reductions,	with	
the automotive, mining, and utilities sectors leading the way globally.

According	 to	 the	 IMF	 survey, larger companies are better able to disclose climate indicators than smaller ones. The 
lack	of	data	makes	it	difficult	to	assess	the	extent	to	which	smaller	companies	are	exposed	to	climate	risks	and	how	their	
investments	affect	non-financial	and	environmental	objectives.	

With the Terra approach, we aim to be a positive force in the fight against climate change. 
Through strong collaboration with our clients, and by working together with other banks 

we believe we can make a formidable impact. We wish to continue on our path that brings together 
commercial viability and ecological stability in a multi-stakeholder approach, and we will sustain our 
efforts in being an exemplary actor in the financial sector.

Tibor Bodor, CEO, ING BANK

Disparity of disclosure:

Larger	firms	are	better	at	disclosing	climate	metrics	than	small	ones.	(percentage	of	firms)

Disclosure by firm size

Large cap  
(>$10B)

Medium cap  
($2,8–10B)

Small cap  
(<$2,8B) Climate-related 

targets
Climate-related 
metrics

52%

28%

19%

56%

30%

20%
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MNB	GREEN	PROGRAMME

Internationally leading national initiatives

Last	year,	2020,	was	a	turning	point	for	ESG	investment	due	to	the	announcement	of	the	Green	Finance	Programme	by	
the Hungarian National Bank (Magyar Nemzeti Bank - MNB), a pioneering initiative among central banks internationally, 
the issuance of a Green Bond, and the publication of an ESG Guide by the BSE.

The	MNB's	sustainability	efforts	have	so	far	focused	on	economic,	financial,	and	social	areas,	and	the	Green	Programme	will	
focus	on	environmental	aspects.	It	is	essential	that	these	aspects	are	taken	into	account,	as	they	are	a	factor	that	influences	
the loans of banks, insurance companies, and investment service providers, as well as their own and their customers' 
investments	and	insurance	contracts.	However,	climate	change	can	also	be	seen	as	a	business	opportunity	as	it	offers	a	
clear	opportunity	for	profit	if	properly	managed.	Recognising	this,	a	number	of	institutions	at	the	global	level	have	launched	
green	financial	services	businesses.	Based	on	the	National	Climate	Change	Strategy,	international	experience,	and	its	own	
analysis,	priorities,	and	mandate,	the	MNB	has	built	its	Green	Programme	on	three	pillars:	the	financial	sector,	social	relations,	
and greening the MNB's internal operations.

In recognition of green business activities, the MNB has created the Green Finance Award for the organisations it supervises, 
which will have a positive reputational impact on the sector.

Program points regarding the 
financial sector 

ecological	and	financial	 
risk analysis

greening and mobilization  
of	financial	services

encouraging the greening  
of market actors

expanding cooperation  
with domestic partners

dissemination, education  
regarding	green	finance

active participation in international work 
on green	finance	with	climate	risks

reduction of the MNB's own  
ecological footprint

further expansion of MNB's 
own environmental	disclosure

Social / Societal international 
relations

further operation  
of MNB



37

In 2021 March, we published our first Green Financial Report for the first time. The aim 
of the publication is to increase transparency in the field of environmental sustainability 

and finance and thereby strengthen market awareness, and to contribute to a better understanding 
of the financial aspects of climate change by financial system and economic actors, as well as 
by domestic society.

Csaba Kandrács Dr., Vice-President, 
Hungarian National Bank

The	 financial	 world	 has	 a	 key	 role	 in	 making	 progress	 towards	 sustainability,	 as	 do	 capital	 markets	 and	 their	 flagship	
organizations, stock exchanges. BSE joined the UN Sustainable Stock Exchanges Initiative in 2018 and is committed to 
achieving the UN Sustainable Development Goals by 2030. In 2020, the BSE decided to create a guide, accessible to all 
companies but primarily to its partners, to help companies navigate the ESG reporting journey. The Guide provides a model 
for	 enhancing	 transparency	 by	 demonstrating	 the	 benefits	 for	 companies	 of	 producing	 and	 disclosing	 sector-specific	
"material"	non-financial	information.	The	guide	is	not	intended	to	be	a	prescriptive	or	regulatory	document.

It covers the development of ESG legislation and lists ESG reporting standards with examples of their application. It is 
primarily intended for BSE stakeholders, but is aimed at all domestic companies that are innovative and committed enough 
to apply ESG criteria in a transparent manner and thus become more attractive to funding institutions.

This year, we presented our ESG Guideline, which helps domestic issuers and non-listed 
companies get financing from the world of sustainable capital markets. The guide helps 

companies how they can properly comply with ESG reporting and data publication for the sustainable 
portfolios of long term investors. Understanding the ESG model is key, as investments that take into 
account environmental, social and corporate governance considerations are gaining ground.

Richárd Végh, CEO, 
Budapest Stock Exchange

BUDAPEST	STOCK	EXCHANGE	(BSE)	ESG	REPORTING	GUIDELINES
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Reporting at a group level  
is more common in Hungary

In terms of national-level ESG reporting, it lags behind the global level, but shows steady improvement in Hungary. Compared 
to 2017, there has been a a 6% increase in the number of reports from the 100 largest Hungarian companies, making them 
the leaders in the Central and Eastern European region. The majority of reports are still at the group level, with only 20% 
reporting	at	a	subsidiary	level.	The	industries	that	are	leading	the	way	are	automotive,	food,	and	financial	services.	The	use	
of	external	parties	in	reporting	processes	has	increased	significantly	over	the	last	three	years,	with	42%	of	large	Hungarian	
companies	having	their	sustainability	data	verified	by	an	external	party.

A relatively small proportion of Hungarian companies report on biodiversity. Only 15 percent of Hungarian companies consi-
dered to be at risk from a biodiversity perspective recognise biodiversity loss as a risk to their business.

A	third	of	Hungarian	companies	consider	climate	change	to	be	a	financial	risk	to	their	business,	and	50%	have	already	defi-
ned targets to reduce their carbon footprint.

THE CONCEPT OF ESG IN HUNGARY IS NOT YET KNOWN TO THE GENERAL PUBLIC

Among the more abstract terms related to environmental protection, most respondents have heard of sustainable 
development, while only 3% of respondents had heard of ESG investment. Three out of ten respondents were not familiar 
with any of these terms.

Percentage of global and Hungarian companies reporting the risk of biodiversity loss to their business

Yes YesNo No

HUNGARIANGLOBAL

23%

77%

15%

85%

Source: KPMG CR Reporting, 2020
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SUSTAINABLE COMPANIES ARE PREFERRED

ESG is not a neglected topic among the general public. According to the ALTEO Sustainability Barometer survey, a company's 
profitability,	the	way	it	treats	 its	employees,	and	the	sustainability	of	 	 its	operations	can	make	it	more	attractive	to	"small	
investors".	The	majority	of	those	surveyed	said	they	would	prefer	to	choose	a	financial	product	if	it	took	sustainability	into	
account.

Which concepts have you encountered?

Which of the following can be important in relation to companies behind the investments?

Sustainable 
development

How	profitable How it treats  
its employees

How sustainable 
the company is

The sector  
the company 
operates in

The country  
the company  
operates in

The turnover  
of the company

Other

Corporate 
sustainability

Sustainability 
report

Circular  
economy

Green bond Impact  
investment

ESG  
investment

I do not know  
any of them

Source: ALTEO Fenntarthatósági Barométer, 2021

Source: ALTEO Fenntarthatósági Barométer, 2021
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In response to changes in the regulatory environment and the global environmental and social challenges the world faces, 
investors	and	financial	analysts	are	increasingly	integrating	environmental,	social,	and	governance	considerations	into	their	
business operations, risk management systems, and investment management.

The picture of ESG reporting by member companies is positive, yet in need of improvement, according to a comprehensive 
survey of member companies on ESG reporting steps, knowledge, future plans, and best practices that was conducted by 
BCSDH and processed by KPMG.

On average, more than half of the companies that were surveyed collect ESG data, but on average 11% fewer set ESG 
targets.	Business	benefits	from	ESG-based	reporting	will	increase	in	the	next	five	years,	according	to	97%	of	companies.

At Amundi, we are working to introduce 
a sustainability approach to investment management. 

To be able to manage all the risks of an investment, it is 
not enough to just look at the financial metrics. It has 
become a risk management aspect to consider all social, 
environmental and corporate governance aspects that can 
increase a company’s risk. ESG quantifies the expectation of 
sustainability, at Amundi we try to incorporate these elements 
into decision-making at the ESG level. The data show that 
companies with higher ESG ratings significantly outperform 
their peers with lower sustainability scores in the stock 
market.

Sándor Vizkeleti, CEO,  
Amundi Asset Management

Business benefits indicated by respondents

Opportunity to 
accurately measure 

impact by developing 
appropriate metrics

Regulatory action 
(EU and domestic), 

responding to increasing 
consumer pressure

Meeting capital  
market requirements 

and investor 
expectations

Key to  
sustainable growth  
and successful risk 

management

More and more companies are recognising 
the business benefits of ESG reporting
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Reputation management, ownership, 
and customer expectations are the 
main motivations

Data	is	collected	and	targets	are	defined	concerning	waste	management,	water	use,	and	turnover,	while	carbon	footprints	
are	mainly	reflected	in	disclosures.

Factors limiting the integration of ESG considerations into decision-making include the cost of data collection, detailed legal 
requirements,	lack	of	data	of	sufficient	quality,	and	difficulty	navigating		guidelines.

The ESG indicators which 
companies most commonly 

collect data about are

The ESG indicators which 
companies most commonly 

define	targets	for	are

The ESG indicators for which 
companies most commonly 

make data publicly available 
about are

1

1

1

2

2

2

3

3

4

3

Fluctuation

Waste Management

Waste Management

Waste Management

Fluctuation

Carbon Footprint

Water Use 

Water Use

Accident Statistics

Water Use

75%

63%

41%

72%

59%

38%

72%

53%

53%

34%
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WE THANK KPMG FOR THEIR PROFESSIONAL  
SUPPORT IN PREPARING AND PROCESSING THE SURVEY!

Based on our Move 2025 strategy, we place corporate social responsibility at the heart of 
everything we do. To ensure that our business activities have a positive impact on society, 

ALD Automotive actively promotes the move to low emission fleets, implements responsible 
business culture and reduces our internal environmental footprint through variety of local initiatives 
and projects. Acting on behaviour and change management, we actively support the transition 
to sustainable mobility in Hungary.

Olena	Tymofiyiva, Managing Director, ALD Automotive Hungary 

The	main	barriers	are	the	cost	of	data	collection	and	analysis,	and	legal	requirements	concerning	sufficient	detail	and	the	
lack	of	data	of	sufficient	quality,	although	these	can	be	overcome	by	developing	a	well-constructed	regulatory	and	corporate	
system. 

Motivations for and disincentives to ESG reporting and decision-making

Increasing reputation

Ownership expectation

Customer needs

Regulatory requirements

Inspiring other companies, 
leading by example

Proven link between ESG  
and	financial	performance

Risks	and	opportunities	identified	
during ESG reporting

Expectations of inventors

72%

66%

50%

50%

47%

41%

31%

25%

Cost of data collection  
and analysis

Lack	of	sufficiently	detailed	national/
EU level legal requirements

Megfelelő	minőségű	adatok,	
belső	KPI-ok	hiánya

Too many guidelines,  
difficult	to	navigate

Lack of ESG experts  
and ESG coordination

Lack of guidelines  
on reporting

Lack of top management support

Reputational concerns

44%

41%

38%

38%

16%

13%

6%

3%



HOW	IS	ESG	INTEGRATED	INTO	ORGANISATIONAL	OPERATIONS?

Over 67% of companies have already faced 
a request for ESG data from a stakeholder

43

MAIN SPONSORS

ESG SPONSORS IN 2021

More than 34% of companies discuss ESG targets at 
least once a year. 

47%  of companies have an ESG and/or sustainability 
specialist who spends at least 50% of their time on 
ESG-specific	topics.	

Companies are most likely to assign their ESG and 
sustainability	professionals	to the	following	departments.	

Sustainability CEO reporting Communication

31% 22% 12%
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’For a Sustainable Future’ 
Award

BCSDH	established	the	'For	a	Sustainable	Future'	Award	five	years	ago.	
Our purpose is to recognize the extraordinary achievements of leaders 
and companies on advancing Sustainable Development Goals (SDG-s), 
and the outstanding actions of the pandemic were also integrated.

Gábor Bartus 
Secretary General 

of NFFT

Szilvia Krizsó 
Communication 

Advisor

István Salgó 
Honorary President 

of BCSDH

Prof.	Dr.	Diána	 
Ürge-Vorsatz	

Professor at CEU, 
Vice-President of the 

Nobel Peace Prize IPCC 
Working Group

Irén Márta 
Managing Director 

of BCSDH

MEMBERS	OF	THE	PROFESSIONAL	JURY

THIS COMPLEX PRIZE IS ANNOUNCED IN FOUR CATEGORIES:

1. Change Leaders – Outstanding example for leadership and responsibility

2. Business Solution/Business Model Change

3. Leading	Women

4. Social	Res	ponsibility	Program
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Congratulations  
to the award-winners of 2021!

CHANGE LEADER in recognition of innovative company 
leaders and senior executives who are outstanding in the 

field	of	sustainability	and	during	the	pandemic

THE LEADING WOMEN AWARD 
recognises leading women who are prominent 

in	the	field	of	sustainability	

PRIZE FOR OUSTANDING, REAL SOCIAL 
RESPONSIBILITY PROGRAM OR ACTION 

THE BUSINESS SOLUTION PRIZE  
acknowledges innovative business solutions which 

go beyond	'business	as	usual'

Björn	Claussen
BNP Paribas Hungary

Nóra Hevesi – Barbara Szigeti
TESCO Hungary

Katalin Urbán
Grundfos Manufacturing  
Hungary Ltd.

Green Program

TESCO for carbon neutrality
BUD Group Foundation  

for Employees
30 years 30 good things 

for the community

Zsuzsa	Pálfalvi
Graphisoft Park Services

SPAR Hungary is implementing  
a circular business model by selling the products  

of the 'Máltai Manufaktúra'



46

WE	HEREBY	EXPRESS	OUR	GRATITUDE	TO	THE	FOLLOWING	EXPERTS	WHO	HAVE	PERSONALLY	CONTRIBUTED
TO	THE	BCSDH'S	RACE	TO	ZERO	PROGRAM	IN	2021:

Jennifer Austin UK COP26 High Level 
Climate	Action’s	Office

Kaya Axellson

Oxford University Smith 
School of Enterprise and 
the Environment and the 
Environmental Change 
Institute

Sándor Baja Randstad Hungary Kft.
Péter Bárány Master Good Kft.
Zsombor Barta HuGBC

Gábor Bartus Dr. Nemzeti Fenntartható 
Fejlődési	Tanács

Tibor Bata Richter Gedeon Nyrt.
Joerg Bauer Tungsram Group
Gábor Bercsi Spie Hungaria Kft.
Bettina Berlász HungaroControl Zrt.
Zsuzsa Berman BNP Paribas
Tibor Bodor ING Bank

Barbara Botos Dr. Deputy Minister of State  
for Climate Policy

Balázs Bozsik Budapesti	Értéktőzsde	Zrt.
Gwenael Cevaer Arval Magyarország Kft.
Eszter Chikán-Kovács BCSDH
Björn Claussen BNP Paribas
Csongor Czipf Dr. ENGIE Magyarország Kft.

Zsolt Csavajda DSM Nutritional Products 
Hungary Kft.

Lennard de Klerk Irota Ecolodge 

Gábor Décsi Dome Facility Services 
Group Kft.

Klaus Dieter Streicher Deputy Head of Mission 
at the	German	Embassy

Alberto Di-Leo Unilever Magyarorszag Kft.
Péter Éliás Audi Hungária
Frigyes Endersz E.ON Hungária
Mihály	Erdős Generali Biztosító Zrt.
Ágnes Fábián Dr. Henkel Magyarország Kft.
Orsolya Fazekas Dr. Havranek Családi Farm
Attila	Fésűs ENGIE Magyarország Kft.
László Flórián Rossmann Kft.
János Fodor Folprint Zöldnyomda Kft.
Paul Fox Embassy of UK in Budapest
Zsuzsanna Friedl Magyar Telekom
Péter Gál Atev Zrt.

Szilvia Gärtner DENSO Gyártó  
Magyarország Kft.

Róbert Gellér Gelbert ECO Print Kft

Attila Gróf BCSDH
Thierry Guillon-Verne METRO Kereskedelmi Kft.

János Handó Bpr Consult Tanácsadó  
És Szolgáltató Kft.

Csaba Hatházi Shell Hungary Zrt.

Andrew Higgins FCA Fiat Chrysler  
Automobiles

Anna	Hőgyész Nestlé Hungária Kft.
Attila Chikán Jr. BCSDH

Zoltán Igaz. ING Bank N.V.  
Magyarországi Fióktelepe

Andrea Istenesné Solti Shell Hungary zRt.
Zsolt Jamniczky E.ON Hungária Zrt.
Gergely Jancsár MOL
Dorottya Jenei BCSDH
Tamás Jeránek Siemens Zrt.
Anikó Juhász Agrárminisztérium

Péter Kaderják Innovációs és Technológiai 
Minisztérium

Csaba Kandrács Dr. National Bank of Hungary
László Károlyi Legrand Zrt.
Zsuzsanna Károlyi E.ON Hungária Zrt.
Attila Kelemen ProSelf International Kft.

Kriszti Kocsis British Embassy  
in Budapest

Ágnes Kovács Eckes Granini
Lajos Kovács Atev Zrt.
Marcell Kovács MLBKT
Szonja Kovács BCSDH
Csaba	Kőrösi Köztársasági Elnöki Hivatal
Gábor Kuntner Energy Hungary Zrt
András Lengyel PwC Magyarország Kft.

Iain Lindsay OBE British Ambassador  
to Hungary

Ákos Lukács Deloitte Zrt.

Márk Maczelka SPAR Magyarország  
Kereskedelmi Kft.

Irén Márta BCSDH
Dale A. Martin Siemens
Eszter Mihály HELL ENERGY

Gréta Nagy
DANDELION Környezet-
védelmi Tanácsadó és 
Szolgáltató Kft.

Adrienn Nagy-Peidl Tesco-Global	Áruházak	Zrt. 
Péter Noszek Nestlé Hungária Kft.
Frank Odzuck Zwack Unicum Nyrt.

Orsolya Pallaghy BCSDH
Dávid Papp Magyar Nemzeti Bank

Zsolt Pártos TESCO-Global  
Áruházak Zrt.

Tímea Pesti Leaseplan Hungária Zrt.
Valentin Póka Coface
Diána Ürge-Vorsatz 
Prof. Dr.

Vice Chair of Working 
Group III of IPCC

Alexander Protsenko Allianz
Dániel Rábai Continental

Zoltán Rácz Vertis Környezetvédelmi 
Pénzügyi Zrt.

René van Hell Ambassador for the  
Netherlands in Budapest

Massimo Rustico Embassy of Italy  
in Budapest

Attila Schillinger Széchenyi Alapok
Rolf Schnitzler Dr. Budapest Airport Zrt.

Richard Shackleton British Embassy  
in Budapest

Gábor Somlai Metro Kereskedelmi Kft.

Attila Steiner Innovációs és Technológiai 
Minisztérium

Levente Suba K&H bank Zrt.

Geert Swaanenburg HEINEKEN Hungaria  
Sörgyárak Zrt.

Gergely Szabó MET
István Szabó KPMG Hungária Kft.
Gábor Szarvas Greenbors Consulting Kft.
Nóra Szarvas MNB
Emese Szász SIÓ-Eckes Kft.
Péter Szauer HVG Kiadó Zrt.
Zita Szederkényi BCSDH

Oliver Szundy Grundfos Magyarország 
Gyártó Kft.

Ivett Takács BCSDH
Alastair Teare Deloitte Central Europe

László Török Yamazaki Mazak  
Central Europe

Olena	Tymofiyiva ALD Automotive  
Magyarország Kft.

Katalin Urbán Grundfos Magyarország 
Gyártó Kft.

Ferenc Varsányi Güntner Tata  
Hűtőtechnika	Kft.

Sándor Vizkeleti Amundi	Alapkezelő	Zrt.

Bénédicté Williams British Embassy  
in Budapest

Balázs Zuggó Daikin Hungary Kft.
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Sourcing our ingredients 
sustainably

Transforming our  
product portfolio

Evolving our  
packaging

Using renewable energy to 
manufacture our products

Driving toward  
cleaner logistics

Removing carbon  
from the atmosphere

Moving toward  
carbon-neutral brands

Using our voice
to galvanize action

Nestlé tackles 
climate change:
down to zero  
by 2050

Climate change poses a huge risk to  
the future of food. At the same time  
food production and consumption are  
a major source of greenhouse gas  
(GHG) emissions.
In line with Nestlé’s Net Zero Roadmap 
published in 2020, we will halve our 
GHG emissions by 2030 to reach net 
zero by 2050.
Net zero means that Nestlé will 
drastically reduce its GHG emissions 
from farm to fork. We will contribute  
to transforming the current food 
system through regenerative 
agricultural practices, while remaining 
emissions will be removed from the 
atmosphere with high-quality nature 
based solutions.

Nestle Net Zero Akcioterv 210x210 2021 07.indd   2 2021. 08. 03.   9:29
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We have less than 10 years left to find the path 
to a transformation towards a net-zero emissions 
and nature-centred economy. Moreover, the pandemic 
and growing social unrest around the world have 
made it clear that this vision can only be realised 
if we put people and communities at the centre 
of our thinking and actions. Leaders will be the key 
determiners of success or failure.

Peter	Bakker,	
CEO of the World Business Council for Sustainable Development 
(WBCSD)


